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01 — PROFILE 03
A NOTE ON PRACTICE
| design brand systems that hold up at every
-
scale — from a smgle Instag ram post to an
- - - - - -
International trade exhibition. Quiet craft,
- -
clear hierarchy, and one strong idea per page.
I am an Art Director and Brand Designer with fifteen years | have worked in-house, on agency teams and remotely with
of practice across fashion, denim, hospitality and consumer clients in Pakistan, UAE & Malaysia - most recently as
brands. My work spans identity systems, editorial layout, Art Director at Pop Marketing (Malaysia), Al Content Analyst
campaign art direction and the production of multi-channel at Accenture, and Senior Visual Artist at Oneshot in Dubai.
assets - from packaging and print to social, e-commerce and My approach pairs senior creative direction with hands-on
exhibition design. production craft and an emerging fluency in Al-driven
workflows.
BASED AVAILABLE PRACTICE DISCIPLINES LANGUAGES
Karachi, PK Global, remote 15 years Brand . Editorial . Digital English . Urdu
SAQIB MAHBOOB PORTFOLIO - 2026



SECTION Il FIVE PROJECTS - 2020 — 2026
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1 Omni Karting Circuit — Brand & Events

2 Oneshot — Hydration & Wellness, UAE
3 Soorty Denim — Kingpins Amsterdam

© ©O o

Selected
Work

4 State Bank of Pakistan — Museum
05 Accenture — Al Content Operations
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02 — SELECTED WORK - 03/05

07
2026 + Present
] ] | |
Omni Karting Circuit —
CLIENT ROLE YEAR SCOPE
Omni Karting Circuit, Karachi ~ Manager — Marketing, Events & Memberships ~ Brand - Events - Content
OVERVIEW CONTRIBUTION OUTCOME
Marketing and brand lead for Pakistan's Marketing calendar across digital, A unified brand voice and visual system
premier karting circuit. Building the social and offline - Brand collateral — that scales from a single race-day post
brand system, content engine and social, digital ads, signage, to a national sponsorship pitch.
partnership decks that support racing sponsorship - Social platforms: Consistent on-track presence and a
championships, memberships and brand planning, posting, community, reporting content cadence that has lifted member
activations. - Press releases, proposals and partner engagement and sponsor interest.
presentations - Brand manual and archive
of photography and video
BRAND SYSTEM - SPORT - EVENTS - SOCIAL - MANUAL PORTFOLIO - 2026
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CASE STUDY

Oneshot — Hydration &
Wellnhess, UAE

CLIENT ROLE YEAR SCOPE
Oneshot Co. L.L.C., Dubai Senior Visual Artist 2024 — 2025 E-commerce - Brand - Ul
OVERVIEW CONTRIBUTION OUTCOME
Visual design partner for a GCC 100+ e-commerce product assets for NOON A cohesive brand expression spanning
hydration and wellness brand. End-to-end and UAE retail - Campaign visuals across packaging, content and storefront. Asset
direction for marketing campaigns, paid, social and CRM - Website art library tuned for conversion on
social channels and digital storefronts direction in partnership with Design third-party marketplaces and a refreshed
— with strong product-led storytelling Director - Brief and review of responsive web experience for direct
across every consumer touchpoint. outsourced design teams - Brand subscribers.

consistency across every channel and

format

E-COMMERCE - WELLNESS - ART DIRECTION - Ul -

SAQIB MAHBOOB - CASE 02

UAE

PORTFOLIO -

2026
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& STICK PACKS PROFILES ac
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2021 - 2024

Soorty Denim — Kingpins

Amsterdam

CLIENT ROLE YEAR SCOPE
Soorty Enterprises Senior Designer & Brand Strategist Brand - Campaign - Print
OVERVIEW CONTRIBUTION OUTCOME

Direction for one of the world's largest
vertically integrated denim
manufacturers, serving buyers across
Europe, the US and Asia. The central
output: the seasonal collection
presented at Kingpins Amsterdam, the
global denim trade exhibition.

DENIM - FASHION - EDITORIAL - CAMPAIGN -

SAQIB MAHBOOB - CASE 01

Seasonal forecasting using WGSN and
Business of Fashion - Capsule concepts,
fits, graphic directions, mood boards -
Photoshoot creative direction, on-set
production - Final asset delivery for
trade-show and digital channels - Brand
consistency across global buyer segments

PRINT

Multiple market-specific capsules with
distinct graphic identities shipped
across three seasons. The Kingpins
Amsterdam presentation delivered a
unified visual story to an international
audience of denim buyers, mills and
press.

PORTFOLIO -

2026
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Version 1.0
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HumAln is a project that explores the idea of Al evolving to become

more human. My role was to lead the art direction of the project,
while also being respomsible for creating the graphics
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Exhibition Developer & Designer

State Bank of Pakistan —

Museum & Art Gallery

CLIENT ROLE
SBP Museum, Archives & Art Gallery

YEAR SCOPE
2020 — 2021

Exhibition - Spatial - Curatorial

OVERVIEW

Creative lead for high-profile public
exhibitions and educational events at
the State Bank of Pakistan Museum —
translating curatorial intent into
thematic environments and visitor-ready
design.

EXHIBITION - SPATIAL - CULTURAL - MUSEUM

SAQIB MAHBOOB - CASE 04

CONTRIBUTION

Thematic visual concepts and exhibition
layouts - Immersive display environments
aligned to brand guidelines - End-to-end
logistics: sourcing, space planning,
vendors - Press coordination and event
collateral - On-time, on-budget delivery
across multiple openings

OUTCOME

A series of public exhibitions that
strengthened the institution's cultural
visibility and audience engagement —
combining institutional rigour with
editorial-grade visual storytelling.

PORTFOLIO -

2026
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Artist
Residency
Program.

STATE BANK OF PAKISTAN



SECTION 00

Foreword.

A Residency in Conversation with an Institution

An archive is never quiet.
It listens, it answers, it
becomes, in time, a room
where artists may speatk.

— CURATORIAL NOTE

03/12

INTRODUCTION

The Artist Residency Program at the State Bank of Pakistan invited a
generation of contemporary practitioners into sustained dialogue with one of
the country's most distinguished cultural and economic institutions. Hosted
within the SBP Museum and Art Gallery, the residency offered artists the rare
proximity of an archive, a vault, and a community of curators — and asked, in
return, that they translate that proximity into new work.

ON THE COLLABORATION

Our studio joined the program as creative collaborators across catalogue
design, photography and visual documentation. The brief was both archival and
editorial: to record the residency with fidelity, and to compose a monograph
worthy of the practice it contained.

ROLE

— Catalogue & Editorial Design

— Photography & Image Direction
Activity Documentation

— Visual Identity for Print

SBP — RESIDENCY

FOREWORD



PAGES 04 — 05

STUDIO - DIALOGUE - PROCESS

SECTION01

The Residd
Experience.

04/12




PL.01

05/12

Studio reading — catalogue prototype, afternoon light.

SBP — RESIDENCY

01.01

A room of one's
own making.

For six weeks the residents occupied a corner of the museum
reserved, until then, for handling and study. Books were laid
open like patients; objects from the collection were placed
beside the artists' own materials; a printer hummed in the
next room. The residency was less an event than a long,
working conversation between maker and archive.

FIELD NOTES
DURATION 6 weeks - ongoing programme
RESIDENTS 8 visual artists

SETTING SBP Museum, Karachi

OUTPUTS Catalogue - Exhibition - Archive

THE RESIDENCY EXPERIENCE



SECTION 02

&

Workshops.

o
The programme convened sessions across writing,

fies

1Vl

Act

printmaking, photography and conservation —

moments where the residency became porous,
inviting students, curators and the wider public

to participate in the work being made.

INDEX OF SESSIONS

W

Editorial Workshop — Catalogue Layout

A

&

RO

Reading & Discussion — Curatorial Voice
Photography Walk — Object & Light

F oo
RPN
2> 29.¢

S

Public Programme — Residency Open Studio

B
c.
D.

5

Pages opening at the bind.

PL. 02

ACTIVITIES & WORKSHOPS

SBP — RESIDENCY

06/12



02.02 / CONTACT SHEET

A working record.

PL.04 A - workshop PL.05 B - spread PL.06 C - cover study

P
SR

o
-

PL. 07 D - object PL. 08 E - plate PL. 09 F - studio

07/12 SBP — RESIDENCY ACTIVITIES & WORKSHOPS



SECTION 03

Photography
Documentation.

PL. 10 — Catalogue at rest, daylight study. Photographed on site - SBP Karachi

08/12 PHOTOGRAPHY




SECTION 04

Catalogue
Design.

04.03

04.02

04.01

Typographic plate

Internal spread

Cover study

set within a quiet editorial grid.

the institution's archive and the residents' new work

A monograph composed of two voices

CATALOGUE DESIGN

SBP — RESIDENCY

09/12



SECTION 05

Visual
Storytelling.

PL. 12 - Open at the index. PL. 13/ 14 - Successive readings.

Across the residency we returned, again and again, to a single image: a book opened on a wooden surface — neither object nor document, but a thing in use. The monograph
became, in the end, a record of that use.

11712 SBP — RESIDENCY VISUAL STORYTELLING
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Exhibition Developer & Designer

Inspirational
Collections

CLIENT ROLE
SBP Museum, Archives & Art Gallery

YEAR SCOPE
2020 — 2021

Exhibition - Spatial - Curatorial

OVERVIEW

Creative lead for high-profile public
exhibitions and educational events at
the State Bank of Pakistan Museum —
translating curatorial intent into
thematic environments and visitor-ready
design.

EXHIBITION - SPATIAL - CULTURAL - MUSEUM
SAQIB MAHBOOB - CASE 04

CONTRIBUTION

Thematic visual concepts and exhibition
layouts - Immersive display environments
aligned to brand guidelines - End-to-end
logistics: sourcing, space planning,
vendors - Press coordination and event
collateral - On-time, on-budget delivery
across multiple openings

OUTCOME

A series of public exhibitions that
strengthened the institution's cultural
visibility and audience engagement —
combining institutional rigour with
editorial-grade visual storytelling.

PORTFOLIO -

2026



%]
Qo s S

CHAPTER 01 - EUROPE

RO
TRy
g R VAL D AL

3
3
3
%

The i \§ B Anh ode
World, R ot
world light.

The Future Takes Flight PARIS . FRANCE

EST.1955




AN

HIGH-PERFOR RECOVERY SERUM

g

'3
']
it

¥

CE SWIN -- v




SQUATWOLF / FITNESS AREA TYPOGRAPHY - 04 / 09

COVER-01/1

SQUATWOLF / FITNESS AREA

CHAPTER 04

DISPLAY / BODY

WORK SANS

Geometric E in di

VOLUME 01 - BRAND BOOK

Aa

Aa

FITNESS - AREA

T

A nine-chapter manifesto of Ith, strength a e architecture of restraint.

SQUATWOLF - FITNESS AREA - VOLUME 01

SQUATWOLF / FITNESS AREA BRAND DNA - 02 / 09

CHAPTER 02 — PHILOSOPHY

LEA
THE PACK.

From thread to floor. What began as apparel for the relentless now
becomes architecture for it. The Fitness Area is not agym —itisa
stealth chamber for the disciplined, built on the same instinct that
drove every stitch

'MENT AS
>TURE.

STEALTH STRENGTH PACK EOIEED il AR T

SQUATWOLF - FITNESS AREA - VOLUME 01

SQUATWOLF - FITNESS AREA - VOLUME 01




SQUATWOLF / FITNESS AREA LIGHTING & ATMOSPHERE - 07 / 09

CHAPTER 07

- CINEMATIC
- GRIT.—

Light is sculpted, never thrown. Single-source rakes,

low-key floors and the faint hum of LED ribbons cut into
the architecture itself. Sh*déws do ha+v_t,r lifting.

2T00K — 3000K

8 1 MINIMUM

‘ LINEAR, RECESSED, HIDDEMN
\ N -
<
N

SQUATWOLF - FITNESS AREA * VOLUME 01




THE PACK - 09 f 09

SQUATWOLF / FITNESS AREA

CHAPTER 09 — CLOSING

THE PACK.

One mark. One discipline. A thousand silhouettes moving in the same low light.
This

s not a membership — it is an alignment.

SQUATWOLF - FITNESS AREA - VOLUME O
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DRIFT FEST - PHOTOGRAPHY MOODBOARD

On Track — The Slide

HERO - TANDEM AERIAL SACKLIT SMOKE ;'_DETAIL
Wide drone or grandstand frame. Lock smoke trail as the leading line. Shoot toward the sun at golden hour — smoke glows.

SHOT LIST - ACTION

* Low-angle panning shots at 1/60—1/125s for motion blur in background
* Tight crops on front wheel + smoke as car initiates the slide
« Stand at corner exit — get the full smoke plume from behind
+ Tandem entries: pre-focus on the clipping point, burst mode

Cinematic - Gritty - High-Energy | Shoot to tell the story of speed, smoke, and people. 02



DRIFT FEST - PHOTOGRAPHY MOODBOARD

Night, Crowd & Driver

% CROWD - ENERGY

PORTRAIT - DRIVER = & \ WIDE - VENUE

SHOT LIST - ATMOSPHERE

+ After dark: open up to f/1.8—f/2.8, push ISO 3200+, embrace grain

« Driver portraits in the paddock — soft late-afternoon light, helmet under arm
* Crowd from behind, silhouettes against floodlights and smoke haze

+ Wide establishing shots at dusk for opening/closing frames

Cinematic - Gritty - High-Energy | Shoot to tell the story of speed, smoke, and people. 03



DRIFT FEST - PHOTOGRAPHY MOODBOARD

Palette, Tone & Technical

COLOR GRADE

Warm highlights, deep teal shadows. Crush blacks slightly. Grain on.

INK STEEL SMOKE BONE EMBER

#0EOE10 #3A4148 4#9A9189 #EDETDC #D9572A
DO / DON'T

PIT - DETAIL DO - Shoot raw. Underexpose 2/3 stop to protect smoke highlights.

- Get low — knee-down or lying for 80% of action shots.
- Use a long lens (70—-200mm) for compression on the slide.
- Mix wide context shots with tight detail crops.

DON'T
- Flat eye-level snapshots. Move your feet.
- Over-saturate — keep the grade earthy and cinematic.
- Forget portraits. Drivers + crew = the story.
+ Pack up at sunset. Night frames are gold.

COCKPIT - POV

TECHNICAL CHEAT SHEET

Action freeze: 1/1000s+ - Motion pan: 1/60-1/125s - Smoke detail: 1/250s
Lenses: 24—70mm wide, 70-200mm action, 85mm /1.8 portraits, 16-35mm crowd
Color: WB 5200K daylight / 3200K night. Grade: warm highlights, teal shadows, +grain

Cinematic - Gritty - High-Energy | Shoot to tell the story of speed, smoke, and people. 04
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mREGION . GLOBAL mSTATUS . ® MAINTAINED BY . DHL GLOBAL BRAND m |AST UPDATE .

{GLOBAL BRAND SYSTEM}

DEL]

From parcels to pallets — across 220+
countries and territories. Powered by the
world's most connected logistics network.




BRAND SYSTEM V2.4.1 STORY ESSENCE LOGO COLOR Y{PE VOICE

DHL

®REGION . GLOBAL

® STATUS . LIVE

® MAINTAINED BY . DHL GLOBAL BRAND m LAST UPDATE .

[B4]Color System

Yellow is the beacon.
Never diluteit.

60% USAGE CLICK TO COPY 20% USAGE CLICK TO COPY 15% USAGE CLICK TO COPY 5% USAGE

DHL Yellow DHL Red Carbon

APPLICATIONS

CLICK TO COPY

Concrete

DHL

®REGION . GLOBAL

[61]1Brand Story

BRAND SYSTEM Vv2.4.1

® STATUS . LIVE

STORY

Fifty years of
moving theworlid,
parcel by parcel.

1969

— Founded

DHL begins as Adrian
Dalsey, Larry
Hillblom, and

Robert Lynn courier
documents from San
Francisco to Honolulu

1979

- Europe

Operations expand
into Europe,
beginning a global
network era.

ESSENCE

= MAINTAINED BY .

LOGO COLOR

DHL GLOBAL BRAND

2002

- Globl

DHL begins as Adrian
Dalsey, Larry
Hillblom, and

Robert Lynn courier
documents from San
Francisco to Honolulu

TYPE VOICE APPLICATIONS

® LAST UPDATE .

2050

— Net Zero

Targeting zero-
emissions logistics
through GoGreen and
electric fleets.

HEX #FFCCoe HEX #D46511 HEX #0A0ABA HEX #F4F4F4

DHL DHL

BRAND SYSTEM V2.4.1 STORY ESSENCE LOGO COLOR TYPE VOICE APPLICATIONS BRAND SYSTEM V2.4.1 STORY ESSENCE LOGO COLOR TYPE VOICE APPLICATIONS

® REGION . GLOBAL ® STATUS . LIVE = MAINTAINED BY . DHL GLOBAL BRAND ®m LAST UPDATE ®REGION . GLOBAL ® STATUS . LIVE = MAINTAINED BY . = LAST UPDATE .

DHL GLOBAL BRAND

[02]Brand Essence DHL is fast, reliable, global, and [03]Logo Guidelines

precise. These are not adjectives —
'he mark.

We carry the weight =i
Treatit. : :

°

like cargo. -~ o

MISUSE - FORBIDDEN

of the world’s
commerce.

Fast | Reliable | Global | Precise

DON'T RECOLOR DON'T STRETCH

CLEAR SPACE - 1X

o1. 02. :

Fast

Velocity is the brand. Ever
interaction signals movem

VALUE

DHL

pHL DML

Reliab gjobal

On-time. Every time. Trust
globally.

Precise

+ countries. One i
220 Engineered for Clarity, accuracy, [

uncompromising standard : DON'T ROTATE DON'T OUTLINE
and confidence. Maintain a minimum of 1x the cap height of the “D" on every side.

Never crop. recolor. or set on a competing backaround.




DHL  srano system v2.4.1 STORY  ESSENCE L0GO

®REGION . GLOBAL ® STATUS . LIVE

® MAINTAINED BY . DHL GLOBAL BRAND

YR E VOICE APPLICATIONS

® LAST UPDATE .

[85]Typography

Voiceintwo
weights. Inter and
JetBrains Mono.

DISPLAY - INTER 800 BODY - INTER 400/500
Move with intent. Speak
a with precision. Deliver

without compromise.

120 / 64 / 32 PX - -0.03EM
18 / 16 / 14 PX - 1.5 LEADING

DHL  srano svsten v2.4.1 STORY  ESSENCE L0GO

®REGION . GLOBAL ®m STATUS

[68]Applications

Identity in motion.
From parcelto
plane.

L

DHL

MONO - JETBRAINS 500

STATUS : OPERATIONAL
PAYLOAD : 24.6 TONS
ROUTE : FRA » SIN
ETA : 14H 22M

11 / 12 / 14 PX - 8.12EM TRACKING

COLOR YR VOICE APPLICATIONS

® MAINTAINED BY . DHL GLOBAL BRAND

Logo positioned on box-side,
centered vertically. Yellow

body, red mark. No additional
graphics.

DHL BRAND SYSTEM V2.4.1 STORY ESSENCE LOGO COLOR TYPE VOICE APPLICATIONS

= MAINTAINED BY . DHL GLOBAL BRAND

" REGION . GLOBAL ® STATUS . LIVE

® LAST UPDATE .

[86]Tone of Voice

Authoritative.
Efficient.
Human.

Your shipment cleared customs. Arriving Thursday. Hooray!-Yotrpackage-is©
Engineered for global supply chains.

Track in real time. Across 220+ countries. heek

DHL BRAND SYSTEM V2.4.1 STORY ESSENCE LOGO COLOR 10

® STATUS . ® MAINTAINED BY . DHL GLOBAL BRAND

® REGION

. GLOBAL

LIVE

END OF MANIFEST

SHIP THEBRAND -
LIKE CARGO.

PE VOICE APPLICATIONS

® LAST UPDATE .

[

GOVERNANCE ONTACT

brand@dhl.example
+49 228 182 9944

Logo Pack (.zip) Submit a request

Color Tokens (.json) Approval workflow

Type Specimens (.pdf) Region exceptions Bonn - Germany

MA

v2.41 - Last updated today.
Maintained by DHL Global Brand.
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SECTION THREE

SECTION THREE

Logo - Tvpe - Color:

PRIMARY WORDMARS
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BEAUTY

Inwerse-Outline -Monogram
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IlLaliana

S WEACLIVES EENTORAL MOMENTS
Instrument Seri{

SEOCHDART- P L GUITES: PRODUCT NANES
Instrument Sans

e CARTORR L AELE

I Aldace you know.
HZ — Skin first, then everything else.

SECTION FIVE

COLOR SYSTEM:80/30 /10
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Hand-drawn peecision. Single line. Soft corners
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SECTION ONE

Ambition ¢~
Brand Strateqgy.

BRAND ESSENCE

MISSION & VISION

T mabe confdence the exsist thing & prsan putson — wilh procuts
that respectskin, time, and the face o already have.

Amworkd where beaty s abot aking ke wurself,oaly hetter-rested.

VALLES
Honesty Ezse Craft. Warmth, Restrain

VOICE & TONE

Warm. Diret. Quietiyespert. Speaks ke a trused fiend who happens
0 bea makeupartid — never preachy, peves precious,

0+ st ok i i’
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Eve
skjr?trells
a story

we just help it glow.
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SECTION SIX

Corporate Gills,
Merchandise ¢~
Packaging,

SECTION SEVEN

Out-of-Home
Advertising
(OOH)

A

Good skin.
Good life.
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07 — CAPABILITIES

Capabilities.

Disciplines, tools and emerging practice.

CREATIVE & ART DIRECTION
Art Direction - Brand Identity

Visual Communication - Creative Strategy
Brand Development - Visual Storytelling

Al & EMERGING TECH
Midjourney - ChatGPT - DALL-E

Runway Al - Al Content Analysis
Al-Driven Creative Optimization

CHANNELS
Packaging & Print - Editorial & Layout

Social Content - E-commerce Assets
Wireframes & Prototypes - Exhibition Design

SAQIB MAHBOOB

DESIGN & PRODUCTION
Adobe lllustrator - Photoshop - InDesign

Lightroom - After Effects - Premiere Pro
Figma - Ul Design - Visual Prototyping

MARKET & STRATEGY_
Trend Forecasting

Fashion Forecasting (WGSN, BOF)
Competitor Analysis - Market & Cultural Insight

LANGUAGES
English — Fluent - Urdu — Native

PORTFOLIO - 2026



08 — EXPERIENCE

EXperience.

A fifteen-year practice across in-house, agency and remote settings.

2026 — Present

2025
2025
2024 — 2025
2021 — 2024
2020 — 2021

2021 — Present

2007 — 2019

Manager — Marketing, Events & Memberships
Omni Karting Circuit - Karachi, PK

Art Director
Pop Marketing Sdn Bhd - Malaysia - Remote

Al Content Analyst
Accenture Southeast Asia - Kuala Lumpur, MY

Senior Visual Artist
Oneshot Co. L.L.C. - Dubai, UAE - Remote

Senior Graphic Designer & Brand Strategist
Soorty Enterprises - Karachi, PK

Exhibition Developer & Designer
State Bank of Pakistan — Museum - Karachi, PK

Brand Designer & Creative Consultant
Freelance — Jacket Maker, Meri Pharmacy, Luxe, Motizia, Kya Drama Hay - Remote

Graphic Desigher — progressively senior

EDUCATION

Union Packages - Punching Solutions - AIMVIZZ - MCM Advertising - Karachi, PK

Diploma in Creative Advertising - Indus Valley School of Art & Architecture, 2018
Bachelor's, Multimedia - Newport Institute of Communication & Economics, 2006

SAQIB MAHBOOB

PORTFOLIO - 2026



09 — CONTACT

LET'S WORK TOGETHER

Say hello.

EMAIL saqibmehboob4@gmail.com

PHONE +92 335 254 37 64

BASED Karachi, Pakistan - available globally

PORTFOLIO muhammad-saqib.myportfolio.com

LINKEDIN linkedin.com/inl/muhammad-saqib-mahboob-615a48b4

SAQIB MAHBOOB

— END —
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